
SEO

Website Metadata for SEO and AI

Essential Meta Tags for SEO & AI Optimization

1. Title Tag

Most important on-page SEO element.

Keep between 5060 characters.

Include your main keyword and a value proposition.

Example:

 

 

<title>Best Productivity Tools for Teams | Workflow Booster</title> 

2. Meta Description

Not a ranking factor, but improves click-through rate.

Keep 120155 characters.

Summarize the page clearly and include keywords naturally.

Example:

 

 

<meta name="description" content="Discover the best productivity tools to optimize team
workflows, automate tasks, and boost collaboration." /> 

Technical SEO Meta Tags

3. Canonical Tag

Prevents duplicate content problems.
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SEO
 

 

<link rel="canonical" href="https://www.example.com/your-page/" /> 

4. Robots Tag

Controls indexing and following.

 

 

<meta name="robots" content="index, follow" /> 

5. Viewport Tag (Mobile SEO)

Must-have for mobile optimization.

 

 

<meta name="viewport" content="width=device-width, initial-scale=1.0" /> 

Open Graph (Facebook, LinkedIn, AI Link Previews)

Critical OG Tags
 

 

<meta property="og:title" content="Your Page Title" /> <meta property="og:description" 
content="Short description for social media." /> <meta property="og:image" content=
"https://www.example.com/image.jpg" /> <meta property="og:url" content=
"https://www.example.com/your-page/" /> <meta property="og:type" content="website" /> <meta 
property="og:site_name" content="Your Brand" /> 

Tips:

Use 1200630 px images for best social previews.

Host images on your own domain.

Twitter Cards
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<meta name="twitter:card" content="summary_large_image" /> <meta name="twitter:title"
content="Your Page Title" /> <meta name="twitter:description" content="Description for Twitter."
/> <meta name="twitter:image" content="https://www.example.com/image.jpg" /> <meta
name="twitter:url" content="https://www.example.com/your-page/" /> <meta name="twitter:site"
content="@YourTwitterHandle" /> 

AI-Focused Tags (Future-Friendly)
AI systems (ChatGPT, Bard, Perplexity, Bing AI) rely heavily on structured and machine-readable
formats.

1. Schema.org Structured Data (JSON-LD)

Most important for AI understanding.

Example (Article):

 

 

<script type="application/ld+json"> {  "@context": "https://schema.org", "@type": "Article",
"headline": "Best Productivity Tools for Teams", "description": "Discover the best productivity
tools...", "image": "https://www.example.com/image.jpg", "author": { "@type": "Person", "name":
"John Doe" }, "datePublished": "2025-02-03", "publisher": { "@type": "Organization", "name": "Your
Brand", "logo": { "@type": "ImageObject", "url": "https://www.example.com/logo.png" } } } </
script> 

Use specific schema types:

Article / BlogPosting

Product

FAQPage

HowTo

LocalBusiness

Organization

Person

Event
AI prefers well-defined structured data.

2. Meta Author Tag
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SEO
Helps AI identify creators.

 

 

<meta name="author" content="Your Name or Brand" /> 

3. Language Tag

Clear language helps AI parsing.

 

 

<meta http-equiv="Content-Language" content="en" /> 

Extra Helpful Tags

Favicon
 

 

<link rel="icon" href="/favicon.ico" /> 

Theme Color (Mobile UI)
 

 

<meta name="theme-color" content="#ffffff" /> 

Alternate Language Tags (Multilingual Sites)
 

 

<link rel="alternate" href="https://example.com/de/" hreflang="de" /> <link rel="alternate"
href="https://example.com/en/" hreflang="en" /> 

Minimal Recommended Set (Copy & Paste)
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SEO
 

 

<title>Your Title</title> <meta name="description" content="Your description here." /> <meta
name="viewport" content="width=device-width, initial-scale=1.0" /> <link rel="canonical" href=
"https://www.example.com/your-page/" /> <meta name="robots" content="index, follow" /> <!--
Open Graph --> <meta property="og:title" content="Your Title" /> <meta property=
"og:description" content="Your description." /> <meta property="og:image" content=
"https://www.example.com/img.jpg" /> <meta property="og:url" content=
"https://www.example.com/your-page/" /> <meta property="og:type" content="website" /> <!--
Twitter --> <meta name="twitter:card" content="summary_large_image" /> <meta name=
"twitter:title" content="Your Title" /> <meta name="twitter:description" content="Your description."
/> <meta name="twitter:image" content="https://www.example.com/img.jpg" /> <!-- AI +
Structured Data --> <script type="application/ld+json">{ ... JSON-LD ... }</script> 

If you want, I can also:

Generate a full template for your website
Audit your current meta tags
Create SEO-optimized titles/descriptions for your pages
Just tell me!

 

 

 

 

You said:

for open graph and twitter should i use in web admin two separate items for the same items (og:title,
twitter:title) or one common item for social networks (social-tilte usw.)?

 

 

 

 

ChatGPT said:

Short answer: Use both sets of tags (OG + Twitter), but you can manage them from either
one combined field OR separate fields in your CMS depending on how flexible you want
the content to be.

Heres the full explanation:

Should you use separate items or one common item?

Option A One common social title/description/image field
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SEO

Recommended for 80% of websites

You create:

social_title

social_description

social_image

And then output them to both OG and Twitter tags:

 

 

<meta property="og:title" content="{{social_title}}" /> <meta name="twitter:title" content=
"{{social_title}}" /> <meta property="og:description" content="{{social_description}}" /> <meta 
name="twitter:description" content="{{social_description}}" /> <meta property="og:image"
content="{{social_image}}" /> <meta name="twitter:image" content="{{social_image}}" /> 

Advantages

Easier for editors

Automatically consistent across social networks

Less configuration in your CMS

Disadvantages

You cant customize Twitter differently from Facebook/LinkedIn

For most websites, this setup is perfect.

Option B Two separate sets of fields (OG + Twitter)
Recommended for high-end SEO, large brands, marketing-heavy websites

Fields:

og_title

og_description

og_image

AND

twitter_title

twitter_description
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SEO
twitter_image

This gives maximum control if you need:

Shorter Twitter copy (because space matters more)

Different images (Twitter prefers 2:1, FB prefers 1.91:1)

A/B tested social content per platform

Advantages

Perfect control for each platform

Better performance for social campaigns

Compatible with enterprise marketing workflows

Disadvantages

More work for editors

Slightly more complex admin UI

Important Note
Twitter will fallback to OG tags if its own specific tags are missing.

So using only OG tags is technically enough:

og:title Twitter uses it

og:description Twitter uses it

og:image Twitter uses it

But the reverse is NOT true (Facebook will NOT read twitter tags).

Final Recommendation (Practical)
If you are designing a CMS or admin panel, use this:

Best setup today

One set of fields for social media (title, description, image)

Optionally allow overriding Twitter fields if needed.

Example:
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SEO
 

Social settings:   - Social Title   - Social Description   - Social Image   - [Optional] Twitter Title
(override)   - [Optional] Twitter Description (override)   - [Optional] Twitter Image (override) 

This gives simplicity + flexibility.
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